


The Gadigal people are the
Traditional Custodians of the land on
which our office stands. We pay our
respects to Elders past, present and
emerging.

We also acknowledge the Traditional
Custodians of the land on which our
member organisations operate and
the lands on which we travel across
for our work.




Why are you here today?

How do you talk about the work you do?

- To your manager

- Staff and colleagues

- Board or Management committee

- Funders

- Potential sponsors

- And most importantly in the community
with your clients!

We know the impact of the work the sector does is often hidden!
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Scope Outcomes

Fams Amplify the Sector project will work with sector organisations to take a deep dive into data to

discover stories of social impact.
o P o,

Systems to
Impact Strategy foster

Y -

Identify Key

Infographic tools

stories and templates

replication

Project parameter 10 x 1 hour sessions with Amplify project organisations



Eligibility

AMPLIFY CHECKLIST

The EOI process will help us identify 10 organisations

across NSW Minimum Data Set demographics '
(Identified or de-identified clients)

We look forward to seeing organisation's across the
sector express interest in this project

M Paired SCORE data

Fams particularly encourages the following to apply:

 Remote/Rural M Internal and External referrals

« ACCO’s

« Multicultural communities

 Multiple service and program activity types M Permission to share DEX Data &
Reports with Fams




Amplify Project Timeline
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Steps to DEX Story Telling

Cases,

o Pre/Post Review DEX
Participants

SCORE DEX dgta Reports Crea-te your
entered reporting . stories and
and period Idjnt'fy Amplify

completed _data Strategy
paired highlights

DCJ |dentified

Contract DEX Clients added to

Table 2 Contract Minimum
Program Mapping Data Set
Logic entered

Sessions

Referrals
entered

Is it the number of times clients have attended your service, their shift

of knowledge or goals, their experience of belonging to the community? ‘



L 4
Refresher: Statistical Linkage Key (SLK)
Lo

In the Data Exchange, a client is defined as an individual who receives
a service as part of a funded activity that is expected to lead to a
measurable outcome.

- Statistical Linkage Key
(SLK)

* First name
 Lastname
» Date of Birth
 Gender g
* Residential Address

: s : De-identifies a
 Cultural and Linguistic Diversity dllont

* Indigenous status

» Disability status

« Consent to store client information in the Data Exchange
« Consent to participate in client research




Refresher: DEX SCORE

Collect outcomes data for all clients where possible.

Within reason and in alignment with ethical requirements of
your organisation.

w s o
(@R Social and
. . . . 2§ | Communly
Client SCORE assessment is recorded at least twice to pair l
Eg Increase sense of
SCOREs only pair when the following match in DEX: belonging to their
Client ID By SRy
Program Activity l
Service Type = '
Assessment Type (eg Client or Practioner) g 3 5 connection to
Outcome Type (eg Circumstances or Goals) community
Outcome Domain (eg Empowerment) i)
§§ Circumstance SCORE
Community Participation
and Networks

Top tips:
Only SCORE on outcomes you are funded to deliver for DEX
- TEl short guide to developing surveys



https://www.facs.nsw.gov.au/__data/assets/word_doc/0004/776047/3a.-TEI-short-guide-to-developing-surveys_FINAL.docx

SCORE Domains

CIRCUMSTANCE

SCORE

Highlight changes in
your clients
circumstances

Increased knowledge
or connection etc

Not used for
Empowerment
domain

Initial and Post
SCORE for at least
50% of clients

GOALS

SCORE

Measure progress in

achieving goals related
to the service and help

sought by your clients

Can sit across all client
outcomes

Initial and Post SCORE
for at least 50% of
clients

SATISFACTION
SCORE

Measure individual
satisfaction at the end
of service delivery

Pre and Post could
OocCcur in one session

SCORE for at least 10%
of clients

N

COMMUNITY
SCORE

Measure changes in
groups, organisation
networks or
communities

Either pre or post
SCORE for multiple
sessions OR at the end
of an event

Indicates if you are
able to meet client
needs eg sense of
belonging



Navigating DEX Reports

C @ hups:/ssr.dss.gov.au/sense/app/8e7d7b88-e03c-42da-8cb7-63cb14e332ca/sheet/77¢3d8b1-556e-4032-9277-d0dc 7276 10be/state/analysis = % 0O . H
= v | @ NSW TElActivity Report ORG Sheet v Storytelling A8~ < 7’\1

Statistical Linkage Key (SLK) 'Not stated' demographic values

I Newt sheet: Cases, Sessions and Attendees
#in  Selections

Session Financi... ()

% Clients with low quality SLKs - last 6 months® 2

4.15%

% Clients with a 'Not stated" value - last 6 months” @@

1.84%

% Clients seen that were unidentified - last 6 months®*

Overview of Client Numbers

B0 %

1,000

1998 16088% 4900

Maasures

MeagUres

it e Not

o 3000
Filter by Outlet C“w_::ic
2 : 06 566 b 2600
Individual Clients Clients and Support Persons per Activity and service type # - ?
1000
188 .4 i »
Filter by Client LGA Q Individua! Unidentified L&
by — L : Activity Service Type Clients Clients Y
Unidentified Clients =
Totals 188 265
265 e e erpreren e = e P svirpselois
Filter by Indigenous.... TEI - Targeted Support Counselting 4 [}
Support Persons o M aifiod ch S04 last
1 TEL - Targeted Support Education and Skils training 54 0 IEnaimhisraa SPhombt VM B e
TEI - Targeted Support Family Capacity Building 123 24
Filter by age group (5.
Clients and Support Persons per month
Note: By default, this chart displays the current reporting period plus two repor any filter is applied, this default bebavior is superseded.
k] -
Filter by age at session ™
= Cantral Coast Camral Cogs Central Coast
. = e & =
— - ” o pe—t ., b 2
Filter by reason fors... — l 2_. :_. o I — I i I ,E_i. AN B0 2004 0% B9 et [ 189 1508 2 a0 La0n
-
o w & W« »\0"\ o« i
** for 38820008 Detwes

Not Stated Details

Number of clents created In the last s months with a
mandory demographic value of Not stated |

Gender = 'Nol stated

0
Country of birth = 'Not stated
8
Indigenous status = ‘Not stated'
3
Main language = "Not stated"
6
Disability « 'Not stated
0

Number of clients with multiple 'Not stated
values

FOPRDSEY I PR OverT

Noselections applied

Next sheet: Unidentified Client Det
Selections

Clients with at least one mandatory demographic value of ‘Not stated, for clients created in the last 6 months
NB: This table only shows records for the Delivery Organisation to which you belong. As a result, the numbers may differ to the summary numbers on the left hand side of this sheet

User entered Client 1D
weave2493
weave2485
weave2498
weave2846
weave2496
weave2175
weave2202
weave2584

weave1626

DEX
database
Client 1D

166806389
16686390
16686386
16686461
16686397
166806400
1ee8e402
10680396
10421185

Q

Client
created Q
date

87707/2022
67/07/2022
87/67/2022
67/07/2022
67/67/2022
67/07/2022
@7/07/2022
87/07/2022
17/05/2022

Upload
method*

File upload
File upload
Fite upload
File upload
File upload
File upload
File upload
File upload
File upload

Q

Session
inlast2 Q
mths

Yes
Yes
Yes
No
No

Last Pers...
session  Q Infor.. Q
date Cons... Gender
20/86/2022 No Male
27/06/2022 No Female
28/66/2022 No Male
36/03/2822 No Female
30/63/2022 No Male
06/06/2022 No Female
06/06/2022 No Female
16/66/2622 No Female
36/66/2022 No Female

Q Coun..
of birth

Not Stated
Not Stated
Not Stated
Not Stated
Not Stated
Not Stated
Not Stated
Not Stated

Australia

How do I fix this ?

Q Indigen...
status

No
No
No
Not stated
No
Not stated
Not stated
No
Aboriginal

Q Main
language
English
English
Not Stated
Not Stated
English
Not Stated
Not Stated
Not Stated
Not Stated

Individual Client Outcomes - Details

Individual clients vith sessions
6 2 Incividal cies

Session and assessment details for each individual client

31.5%

e

Circumstances

jual clents not assessed

3482

Individuel clients partially as

SEi™

Indiviual clients ass

Goals

Individua! cilents

81um

196:

N: T Ll 0Nl 3w rcox 0 foe 1 Dy Organisation to wHHCN y0u DE0Ng. AS & 1842, 10 NuTTiOEes ey dier 0 £ BUmMiry AMDERS &L Ehe L0 of this
DeX a5t Parad  Un

Userenterad 03t Q lead Q Def. Q a

Cistld  Cl o o Bedty SeniceT) a6

CORISCLL 8957044 Centrdl C..  Contral C.

TEL-Targeted Sup..

Parenting programs 2 262022 200N

@ Partiay h

Individual

Satisfactio!

ed  Individual clients gss

{1707

3483

Ci & Goal d

sed  Individual clients

n

tassessed

4987

Please select a single DEX database Client
the left to see paired and unpaired asses
client selected.

for the select...

10 from the table to




The story of why they came to yedr service

Individual Clients and Support Persons by referral in - reason for seeking assistance -

88 )
Primary Reason

B Primary reason

o 51 W Secondary reason
48 39
30 31
1 o]
8 = 18 -
15
13 12 )
8 i 9
6 J 6
. Hm : . ] . W
& | . ==1] I [ | —_—
Age-appropr... Community .. Education a... Employment Family funct... Financial res... Housing Material well... Mental healL.. Personal an... Physical hea...
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h Reason for seeking assistance, Primary reason

And where you referred them to for support



The story of who you support
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ATTENDANCE - AGE BRACKETS

15 15
14
12
9 9 9
8
|1 1I2 21|1 21|1 22Il
] l l- | l- - ll |

Term 1 Term 2 Term 3 Term 4

m0-4 m5+ m15-25 m25-45 m46+

REASON FOR SEEKING ASSISTANCE
PRIMARY, FOR CHILD. N=16 Family

Functioning ,

(1)
6% Connection,

13%

Physical Health,
6%

Age

appropriate

development,
75%

L I T L B U5 R i 6 N ]

s Age Appropriate Development -

Child
== Connection - Parent
e Skl |5 - Child

== Knowledge - Parents

SCORE - 2 x child, 2 x parent

Term 1

15

Term 2

35

Term 3

s A\oe Appropriate Development - Chil d sss===Connection - Parent

s Skl s - Child

= Knowle dge - Parents

SATISFACTION SCORE

Question: The service listened to me and understood my issues.

B Does not listen or understand my
issues at all.

M Listens a little bit or understands
some of my issues.

I Sometimes listens or understands
my issues.

M Listens to me and understands my
issues a lot of the time.

[ Listens to me and understands my
issues all of the time.

0%

20%

40%

60%

3.5

80%

Term 4
45

45

100%



The story of your influence measuring impact

4.5

3.5

2.5

1.5

0.5

4.5
4.0
3.5
3.0
2.5
2.0
1.5
1.0
0.5

0.0 0.0
0.0

Community Centres

0 0

Community Centres

SCORE - Circumstances

0.0 0.0

Community
Connections

0.0 0.0 0.0 0.0

Community Support Intensive or Specialist Targeted Support

Support

SCORE - Community

4.6

Community
Connections

4.0
2.0

Community Support Intensive or Specialist
Support

3.9
3.6 I
39 33

Targeted Support

1 7

Circumstances - Earliest and latest SCOREs by domain

Measures

& Latest SCORE (average)

Earliest SCORE

(average)

No. of individual clients
assessed

206

158

160

56 |

187

Goals - Earliest and latest SCOREs by domain

200

15@

180 -

5@ -

*
4

*
2

168

1§87

- 40

~380

i~ 28
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Satisfaction - Latest SCOREs by ...
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Infographic connections

DEX Support Project
2022-23

Neighbourhood
e 02 9750 6916 ACCO'’s Centres

Reasons for seeking O infoemwaargu J o
assistance at MWA U Iy Highlights

405
(+)
92.43% 73033:;/’ éﬁh?,ﬁh{; / TEI/DEX Support

Financt) affordability Family Sessions
Difficulties S Breakdown

Youth Services

& B8 14 people attended the

LA-_A “\—, July Sector Session with
@™ the Brave Foundation

Remote/Rural
Playgroups

@4 57people attended the

Ul 2 Western Sydney Youth

u Services Netwark Meeting
A4

with Greg Warren MP

43.92% 40.11% 34.59%

Housing crisis Mental health Family and

(e.g eviction) issues dqmestic Family Services
violence

L @
R4 C“A
v n_v' 55 S Ess
Ve T It's time to end
Muslim Women Australia Linking Hearrs homelessness

Facitated tne first workshop with

Qg Social Ventures and young people’s
d ? Craating Great Jobs Working Group to
PB4 3 create chocklist and resource page
for employers

Multicultural

Spoke to 39 young paople at
=4 ABSEC's NAIDOC community
> event about their mental
health

Reccommend
Session

Spoke ta 12 young people at two
;5. youthcentres in Springwood and
£ 8. * Katoomba run by Mountsing Youth
/ Services Team about mentat health
and cost of Iving

2q 40 people attended the Ask
H for Health Sector Sessions

panel on vaping

Fams listened and
inderstood Increased Confidence

Agencies
Supported

Implement new

@ f a m S knowledge




Recap

DEX REPORTS

Navigate:
1. Whatisin DEX
2. How to utilise DCJ data to

understand the services
you delivered

Demographics of the clients
you supported.

MEASURING IMPACT

Insight:

1. Into where clients have
shifted in Goals,
Circumstances

2. The satisfaction your clients
experience with interacting
with your service.

AMPLIFY

Deep dive:

1. Into all the knowledge that is
found on DEX.

2. Considered what stories you
want to tell about your
organisation.

3. Thought about how you
would like to share and
amplify the work you do




Next Steps

(‘\ Amplify the Sector EOI
Register your interest to
participate today!

©fams
\

Fams will amplify the sector through our communications, advocacy and stakeholder
engagement to share the impact of the work you do in your community.



https://drct-fams.prod.supporterhub.net/pages/amplify-eoi

Q&A

Who would
like to be a
part of this

project?

What stories
will you be
sharing?

Who will you
share them
with?

Any other
guestions
about today’s
session?
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